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Transnationalization Of Korean Popular Culture
In the early twenty-first century, Korean popular culture has become a global sensation ... 7 Digital Hallyu 2.0: Transnationalization of Local Digital Games 7 Digital Hallyu 2.0: Transnationalization ...
New Korean Wave: Transnational Cultural Power in the Age of Social Media
The controversial social media influencer, who is currently based in Korea, received backlash last week for insisting they "identify as Korean." ...
Oli London, the Rachel Dolezal of South Korean pop culture, doubles down on transracial claims while showing off their new surgery-enhanced eyes
This push against South Korean popular culture is nothing new for the regime. In fact, K-dramas and K-pop have long been used as a type of soft power to threaten the North’s legitimacy and ...
Commentary: North Korea's efforts to suppress K-pop are too little, too late
Museum, one of the world’s largest museums of decorative arts and designs, is hosting an exhibition of Korean popular culture. The London-based museum announced next year’s exhibition plans, with the ...
Britain’s V&A Museum to Hold Exhibition on Korean Pop Culture Next Year
The ‘K’ stands for Korean. “It’s not just about K-Pop, now it’s about the beautiful culture that the Korean people have,” she says. “Korea is accessible for the pop culture – the K ...
How 'K-Pop' is driving a Kiwi Korean love affair
Japanese American cartoonist and illustrator Sam Nakahira recently drew a comic for Vox about those origins and tells us now how K-pop came to be a global force. SAM NAKAHIRA: After Japan's occupation ...
The History Of K-Pop Has A Lot To Do With Politics
Banners of the K-pop group BTS in Seoul. After winning fans around the world, South Korean pop culture has entered the final frontier: North Korea.Credit...Jung Yeon-Je/Agence France-Presse ...
Kim Jong-un Calls K-Pop a ‘Vicious Cancer’ in the New Culture War
Arriving at London's V&A Museum in 2024, a new exhibition called Hallyu! The Korean Wave will explore the global impact of South Korean pop culture.
An Exhibition On South Korean Pop Culture Will Arrive In London Next Year
Though the fourth wave of the COVID-19 pandemic has been threatening the local performing arts scene, the National Theater of Korea is gearing up for a new beginning with its 2021-22 season. The ...
National Theater of Korea set for 2021/2022 season
South Korean indie pop band Adoy have released a new single, ‘Baby’, their newest material since their 2019 full-length debut, ‘Vivid’.
Watch South Korean indie pop band Adoy’s heartwarming music video for ‘Baby’
Kim believes the popular culture of the South is corrupting the “attire, hairstyles, speeches, behaviour" of North Korea's youth. "Young North Koreans think they owe nothing to Kim Jong-un ...
Kim Jong calls K-pop 'vicious cancer', threatens to end South Korean music: Report
A new V&A exhibition is to examine South Korea’s impact on popular culture. Hallyu! The Korean Wave will “showcase the colourful and dynamic popular culture” of the country, examining its ...
New V&A exhibition to examine South Korea’s impact on global popular culture
“Korean popular culture has also charmed us. From Gangnam Style to Korea's band 'BTS', our youth are captivated by the tunes of these iconic pop groups — even if many of them have never ...
In-Depth | K-pop sweeps Indian youth off their feet: What is its magic formula and how it pushes Korean business fortunes
Dozens of children repeat after their instructor's dance moves to K-pop group NCT Dream's latest song "Hot Sauce," as sweat drips from ...
K-pop classes now in schools as music's boom becomes growth industry in South Korea
“No Rules Rules: Netflix and the Culture of Reinvention” Get it now on Libro.fm using the button below. North Korean leader Kim Jong Un called K-Pop a "vicious cancer" and painted it as a ...
Kim Jong Un declared K-Pop a 'vicious cancer' that threatens North Korean culture
K-pop's growing global presence -- and subsequent success -- in the music industry has led to a national recognition in South Korea of K-pop as a potential growth industry, alongside the likes of ...
K-pop classes being added to schools as music's success seen as growth industry in South Korea
Korean online fashion retailers are becoming more popular in Japan and elsewhere thanks to K-pop bands and TV series. Musinsa, Korea's No. 1 online fashion retailer, chose Japan as its first ...
Korean Fashion Gains from Pop-Culture Boom
‘Teamo’ marks Minzy’s first Korean-language single in over a year ... The world's defining voice in music and pop culture since 1952.
Former-2NE1 member Minzy drops sensual video for ‘Teamo’
Shanti singer Millind Gaba has a completely different view on the growing craze for Korean pop band, BTS across the world and in India.

While the influence of Western, Anglophone popular culture has continued in the global cultural market, the Korean cultural industry has substantially developed and globally exported its various cultural products, such as television programs, pop music, video games and films. The global circulation of Korean popular culture is known as the Korean wave, or Hallyu. Given its empirical scope and theoretical contributions, this book will be highly appealing to any scholar or student interested in media globalization and contemporary Asia popular culture. These chapters present the evolution of Hallyu as a transnational process and addresses two distinctive aspects of the recent Hallyu phenomenon - digital
technology integration and global reach. This book will be the first monograph to comprehensively and comparatively examine the translational flows of Hallyu through extensive field studies conducted in the US, Canada, Chile, Spain and Germany.
This book observes and analyses transnational interactions of East Asian pop culture and current cultural practices, comparing them to the production and consumption of Western popular culture and providing a theoretical discussion regarding the specific paradigm of East Asian pop culture. Drawing on innovative theoretical perspectives and grounded empirical research, an international team of authors consider the history of transnational flows within pop culture and then systematically address pop culture itself, digital technologies, and the media industry. Chapters cover the Hallyu – or Korean Wave – phenomenon, as well as Japanese and Chinese cultural industries. Throughout the book, the
authors address the convergence of the once-separated practical, industrial, and business aspects of popular culture under the influence of digital culture. They further coherently synthesize a vast collection of research to examine the specific realities and practices of consumers that exist beyond regional boundaries, shared cultural identities, and historical constructs. This book will be of interest to academic researchers, undergraduates, and graduate students studying Asian media, media studies, communication studies, cultural studies, transcultural communication, or sociology.
The contributors analyse the subject of Asian pop culture arranged under three headings: 'Television Industry in East Asia', 'Transnational-Crosscultural Receptions of TV Dramas' and 'Nationalistic reactions'.
At the start of the twenty-first century challenges to the global hegemony of U.S. culture are more apparent than ever. Two of the contenders vying for the hearts, minds, bandwidths, and pocketbooks of the world’s consumers of culture (principally, popular culture) are India and South Korea. “Bollywood” and “Hallyu” are increasingly competing with “Hollywood”—either replacing it or filling a void in places where it never held sway. This critical multidisciplinary anthology places the mediascapes of India (the site of Bollywood), South Korea (fountainhead of Hallyu, aka the Korean Wave), and the United States (the site of Hollywood) in comparative dialogue to explore the transnational
flows of technology, capital, and labor. It asks what sorts of political and economic shifts have occurred to make India and South Korea important alternative nodes of techno-cultural production, consumption, and contestation. By adopting comparative perspectives and mobile methodologies and linking popular culture to the industries that produce it as well as the industries it supports, Pop Empires connects films, music, television serials, stardom, and fandom to nation-building, diasporic identity formation, and transnational capital and labor. Additionally, via the juxtaposition of Bollywood and Hallyu, as not only synecdoches of national affiliation but also discursive case studies, the contributors
examine how popular culture intersects with race, gender, and empire in relation to the global movement of peoples, goods, and ideas.
The 2012 smash "Gangnam Style" by the Seoul-based rapper Psy capped the triumph of Hallyu , the Korean Wave of music, film, and other cultural forms that have become a worldwide sensation. Dal Yong Jin analyzes the social and technological trends that transformed South Korean entertainment from a mostly regional interest aimed at families into a global powerhouse geared toward tech-crazy youth. Blending analysis with insights from fans and industry insiders, Jin shows how Hallyu exploited a media landscape and dramatically changed with the 2008 emergence of smartphones and social media, designating this new Korean Wave as Hallyu 2.0. Hands-on government support, meanwhile, focused
on creative industries as a significant part of the economy and turned intellectual property rights into a significant revenue source. Jin also delves into less-studied forms like animation and online games, the significance of social meaning in the development of local Korean popular culture, and the political economy of Korean popular culture and digital technologies in a global context.
K-pop is a cultural icon that epitomises globalized and transnationalized Korean popular culture. Flourishing idol groups are leading the current popularity of K-pop as the phenomenon expands far beyond the geographical borders of East Asia. In terms of its musical styles, K-pop is rooted in contemporary Western genres such as hip-hop, R&B and European electronic dance. The industry e(tm)s transnational production and marketing practices are based largely on global capitalism, and are crucial to understanding current transnational K-pop flows. New media technologies such as social media and the smartphone have enhanced these flows. Despite its scholarly as well as significance within the
music industry, very little work has undertaken conceptual analysis of the K-pop phenomenon beyond mere sketches of the industry and fandom. Within three primary areas of critical consideration: transnationalism, capitalism and digitization, Jung provides fascinating insight into the production and consumption of K-pop. The book will appeal to those working in Cultural Studies, Asian Studies, Media and New Media Studies, Youth Studies, Cultural Sociology, as well as Popular Music Studies.
Drawing on vivid ethnographic field studies of youth on the transnational move, across Seoul, Toronto, and Vancouver, this book examines transnational flows of Korean youth and their digital media practices. This book explores how digital media are integrated into various forms of transnational life and imagination, focusing on young Koreans and their digital media practices. By combining theoretical discussion and in depth empirical analysis, the book provides engaging narratives of transnational media fans, sojourners, and migrants. Each chapter illustrates a form of mediascape, in which transnational Korean youth culture and digital media are uniquely articulated. This perceptive research offers
new insights into the transnationalization of youth cultural practices, from K-pop fandom to smartphone-driven storytelling. A transnational and ethnographic focus makes this book the first of its kind, with an interdisciplinary approach that goes beyond the scope of existing digital media studies, youth culture studies, and Asian studies. It will be essential reading for scholars and students in media studies, migration studies, popular culture studies, and Asian studies.
The rise in popularity of South Korean entertainment and culture began and is promoted as an official policy of the Korean government to revive the country's economy. This study examines cultural production and consumption, glocalization, the West versus. Asia, global race consciousness, and changing views of masculinity and femininity.
korean wave,hallyu,Korean culture,Korean,south korea,Korean pop culture This book is the first in a series of upcoming books to introduce modern Korean culture overseas. The term “Korean Wave” (“Hallyu” in Korean) was coined by the Chinese press a little more than a decade ago to refer to the popularity of Korean pop culture in China. The boom started with the export of Korean television dramas (miniseries) to China in the late 1990s. Since then, South Korea has emerged as a new center for the production of transnational pop culture, exporting a range of cultural products to neighboring Asian countries. More recently, Korean pop culture has begun spreading from its comfort zone in
Asia to more global audiences in the Middle East, Africa, Europe, and the Americas. Birth of the Korean Wave Birth of the Wave The Beginning of the Wave in Japan The Wave Goes Global K-Pop Joins the Wave The neo-Korean Wave ‘Korean Invasion?’ The New Wave The Internet Connects the Wave Fast The Fun of Copying Distance No Longer a Barrier for K-Dramas What’s Korean Pop Culture Got? K-Pop: ‘Music of Fusion’ K-Dramas: ‘Healthy Power’ The Korean Wave in other Fields Korean Films Hallyu in Literature epilogue Will It Continue?
This volume fills a gap in the existing literature and proposes an interdisciplinary and multicultural comparative approach to the impact of Hallyu worldwide. The contributors analyze the spread of South Korean popular products from different perspectives (popular culture, sociology, anthropology, linguistics) and from different geographical locations (Asia, Europe, North America, and South America). The contributors come from a variety of countries (UK, Japan, Argentina, Poland, Bulgaria, Czech Republic, Indonesia, USA, Romania). The volume is divided into three sections and twelve chapters that each bring a new perspective on the main topic. This emphasizes the impact of Hallyu and draws
real and imaginary “maps” of the export of South Korean cultural products. Starting from the theoretical backgrounds offered by the existing literature, each chapter presents the impact of Hallyu in a particular country. This applied character does not exclude transnational comparisons or critical interrogations about the future development of the phenomenon. All authors are speaking about their own, native cultures. This inside perspective adds an important value to the understanding of the impact of a different culture on the “national” culture of each respective country. The contributions to this volume illustrate the “globalization” of the cultural products of Hallyu and show the various faces
of Hallyu around the world.
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